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HOW TO FIND OUT MORE
Comprehensive information on the agreement is
available at www.dfat.gov.au together with details
of relevant contacts in the Department of Foreign
Affairs and Trade (DFAT).

DFAT officers are happy to provide advice on the
contents of the agreement and its commercial
implications. Enquiries can be directed to our
e-mail: thailand-fta@dfat.gov.au or phone

(02) 6261 2373 or (02) 6261 1251.

If you would like to know more about the practical
aspects of exporting to Thailand contact Austrade
on 13 28 78 or visit www.austrade.gov.au
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MINISTER’S FOREWORD

The Australia-Thailand Free Trade Agreement (FTA) offers substantial benefits for Australian
exporters. One of the key features of the Agreement is its comprehensive coverage — not only
is trade in goods and services covered, but also investment.

More than half of Thailand's five thousand tariffs will be eliminated as soon as the Agreement
enters into force. Virtually all the remaining tariffs will be eliminated by 2010. The services
framework will establish a strong foundation for an expansion of two-way services trade and
represents a significant step forward to the removal or the relaxation of restrictions to services
trade.

The Australia-Thailand FTA will also make a genuine contribution to future trade liberalisation in
the region. This Agreement is Thailand’s first with a developed country. It positions Australian
exporters to take advantage of a rapidly growing Thai economy and will also strengthen the
linkages between Australia and the ASEAN Free Trade Area (AFTA).

The most successful Australian companies are those who move quickly to take advantage of
new opportunities. Thailand is currently negotiating free trade agreements with other countries,
but Australian businesses now have a window of opportunity to exploit lower tariffs than their
other foreign competitors in the Thai market.

This Agreement reflects the Government's commitment to advancing Australia’s trade and
economic interests. Through FTA negotiations, the Government aims to secure practical
results for Australian businesses and to establish a high benchmark for the multilateral system.
This FTA, with the second largest economy in South East Asia, is a further symbol of Australia’s
close economic integration with the countries of East Asia.

The Government will continue to pursue opportunities such as the Australia-Thailand FTA to
help Australians to compete successfully in the global economy.

Mark Vaile

Introduction . 1



2 . Introduction



CONTENTS

Summary of Tariff Elimination By Thailand
Tariff Phasing Modalities

AGRICULTURAL PRODUCTS

Meat; Offal

Seafood

Dairy

Vegetables

Fruit

Grains and Related Products
Oillseeds

Processed Flour Products
Sugar and Sugar Confectionary
Miscellaneous Processed Food
Alcohol

Other

RAW MATERIALS

Salt, Earth, Stone and Cement
Ores, Slag and Ash

Mineral Fuels, Mineral Oils and Products of Their Distillation;
Bituminous Substances and Mineral Waxes

CHEMICALS AND THEIR DERIVATIVES

Inorganic Chemicals; Compounds of Precious Metals;
Rare-Earth Metals; Radioactive Elements or Isotopes

Organic Chemicals
Pharmaceutical Products
Fertilisers

Colouring Agents

Cosmetics and Toiletries

Cleaning Products and Waxes
Starches, Glues and Enzymes
Explosives and Matches
Photographic and Cinematographic Goods
Miscellaneous Chemical Products
Plastics

Rubber and Articles of Rubber

13
15
16
18
20
23
25
26
28
29
30
31

35
36
37

41

42
43
44
45
46
47
48
49
50
51
52
53

Introduction . 3



PRODUCTS OF PLANT MATERIAL

Wood and Articles of Wood

Cork and Articles of Cork

Products of Straw

Pulp of Wood; Recovered Paper and Paperboard

Paper and Paperboard; Articles of Paper Pulp; Paper or Paperboard

Products of the Printing Industry

TEXTILES, CLOTHING, FOOTWEAR AND LEATHER

Leather

Furskins and Artificial Fur

Silk

Wool; Animal Hair; Yarn and Woven Fabric
Cotton

Other Vegetable Textile Fibres; Paper Yarn and
Woven Fabrics of Paper Yamn

Man Made Filaments

Man Made Staple Fibres

Wadding, Felt, Yarns, Twine and Rope

Carpets

Special Woven Fabrics; Lace; Tapestries and Embroidery
Impregnated, Coated, Covered or Laminated Textile Fabrics
Knitted or Crocheted Fabrics

Articles of Apparel and Clothing Accessories

Other Made Up Textile Articles; Worn Clothing; Rags
Footwear and Parts

Headgear and Parts

Umbrellas, Sun Umbrellas, Walking-Sticks, Seat Sticks, Whips,

Riding Crops and Parts Thereof

Prepared Feathers and Down and Articles Made of Feathers
or Of Down; Artificial Flowers; Articles of Human Hair

4 . Introduction

57
58
58
58
59
60

63
64
64
65
66
67

68
69
70
71
72
73
74
75
76
77
78
79

80



OTHER MATERIALS

Articles of Stone, Plaster, Cement, Mica or Similar
Ceramic Products
Glass and Glassware

Natural or Cultured Pearls, Precious or Semi-Precious Stones;
Precious Metals, Metals Clad With Precious Metals and
Articles Thereof; Imitation Jewellery; Coin

METALS AND ARTICLES THEREOF

Iron and Steel

Articles of Iron and Steel

Copper and Articles Thereof

Nickel and Articles Thereof

Aluminium and Articles Thereof

Lead and Articles Thereof

Zinc and Articles Thereof

Tin and Articles Thereof

Other Base Metals and Articles Thereof

Tools, Implements, Cutlery, Spoons and Forks
of Base Metals and Parts

Miscellaneous Articles of Base Metal

MACHINERY

Nuclear Reactors, Boilers, Machinery and
Mechanical Appliances and Parts Thereof

Electrical Machinery and Equipment and Parts Thereof;
Sound Recorders and Reproducers, Television Image
and Sound Recorders and Reproducers and Parts and
Accessories of Such

Railway or Tramway Locomotives, Rolling-Stock and Parts Thereof;
Railway or Tramway Track Fixtures and Fittings and Parts
Thereof; Mechanical Traffic Signalling Equipment

Vehicles Other Than Railway or Tramway Rolling-Stock
and Parts and Accessories Thereof

Aircraft, Spacecraft and Parts Thereof
Ships, Boats and Floating Structures

83
84
85
86

89
92
95
96
97
98
98
99
100
100

102

104

114

123

124

127
128

Introduction . 5



OTHER MANUFACTURED ARTICLES

Optical, Photographic, Cinematographic, Measuring, 131
Checking, Precision, Medical or Surgical
Instruments and Apparatus; Parts and Accessories Thereof

Clocks and Watches and Parts Thereof 132
Musical Instruments; Parts and Accessories of Such Articles 132
Arms and Ammunition; Parts and Accessories Thereof 133
Furniture; lluminated Signs, lluminated Name-Plates 134
and the Like; Prefabricated Buildings
Toys, Games and Sports Requisites; Parts and Accessories Thereof 135
Miscellaneous Manufactured Articles 136
Works of Art, Collectors’ Pieces and Antiques 136

6 . Introduction



SUMMARY OF TARIFF ELIMINATION
BY THAILAND

In Thailand’s offer, tariffs have been classified into three groups:

e those for immediate elimination from the date of entry into
force of the FTA. This part of the offer covers 49.4% of tariff
lines, making up 78% of Thailand’s current imports from
Australia (2002);

e those for phased reduction to zero over the proposed
transition period (2005-2010). This part of the offer covers

41% of tariff lines, or 17% of current iImports;

e those that are considered sensitive, for which Thailand has
offered phased reduction to zero over an extended period
(2005-2015 or 2010-2020). Thailand will expand access
for Australian imports under tariff rate quotas (TRQs) over a
transition period that varies according to the product, with
the eventual elimination of all TRQ restrictions.

The agreement will contain a safeguard mechanism to apply during the transition period to allow
action to be taken should a surge in imports threaten a domestic industry in either country.

Agriculture, including processed food and fibres

Thailand currently maintains high tariffs on a number of agricultural products of particular interest
to Australia, including processed food. Tariffs range up to a maximum of 60%. It also has tariff
rate quotas on 23 categories of agricultural goods which Thailand considers are sensitive,
including certain dairy products such as milk powder, rice, sugar, a range of horticultural
products, coffee and tea, pepper, raw silk, some oils, maize, soya beans and coconut
products. Access to the market under these TRQs is generally highly restrictive.

Industrials, general

Thailand has tariffs on industrial products of up to 80%. It will reduce all industrial tariffs to a
ceiling of no more than 20% immediately upon entry into force (with the exception of small and
medium passenger vehicles, below) before phasing to zero. Where not eliminated immediately,
tariffs on a range of industrial goods identified by Australia as of specific interest will be halved
immediately before phasing to zero.
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Industrials, general

Thailand has tariffs on industrial products of up to 80%. It will reduce all industrial tariffs to a
ceiling of no more than 20% immediately upon entry into force (with the exception of small and
medium passenger vehicles, below) before phasing to zero. Where not eliminated immediately,
tariffs on a range of industrial goods identified by Australia as of specific interest will be halved
immediately before phasing to zero.

Automotive

Thailand currently maintains an 80% tariff on passenger motor vehicles (PMV). Tariffs on other
automotive products, including parts and components vary and are in the range 20%-42%.
Thailand will eliminate its tariff for large PMV (over 3,000 cc) on entry into force and to reduce its
tariff for medium and smaller vehicles to 30% on entry into force and then phase it down to zero
in 2010 in five equal instalments. It will reduce tariffs to a ceiling of 20%, than phase to zero by
2010 for most parts and accessories.

Chemicals

Thailand will phase current tariffs of 10% or 20% on pharmaceuticals to zero in 2009. On
products of specific interest, current tariffs of 10% will be halved immediately and eliminated in
2007. Thailand will immediately eliminate current fertiliser tariffs at 5%, and will immediately halve
current tariffs of 10% before elimination in 2007,

Metals

Thailand will eliminate the tariff on unwrought copper cathode in 2010. Prior to that, Thailand will
bind the rate at no more than 5%, and will apply a tariff of no higher than the rate applied to its
ASEAN partners. On copper bars and pipes and unwrought lead and zinc, with current tariffs
of 10%, Thailand will either eliminate the tariff immediately or reduce immediately to 5% and
eliminate it in 2007. On aluminium bar, sheet and foll, with current tariffs of 10%, Thailand will
reduce immediately to 5% the tariff on items of specific interest and eliminate it in 2007, while
remaining tariffs will phase to zero in 2009. Thailand will immediately eliminate the current 1%
tariff on unwrought aluminium.

Textiles, clothing and footwear
Thailand currently maintains tariffs in this sector up to a maximum of 60%. Thailand will phase
out most of its tariffs by 2010. On select items, the tariff will be phased to zero in 2015.

Other

For other products, Thailand maintains tariffs up to a peak of 72%. For these lines, it will
immediately eliminate tariffs covering 95% of current imports — including photographic goods
and most ceramic goods— and phasing down for the balance.
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TARIFF PHASING MODALITIES

Thailand will use the following tariff phasing modalities.

AGRICULTURAL PRODUCTS (defined by Thailand as Chapters 1 to 24)

T T

x>30
24<x<30 24 18 18 12
18<x<24 18 12 12 6
12<x<18 12 12 6 6
6<x<12 6 6 6 6
x or 6%, x or 6%, x or 6%, x or 3%,
x<6 whichever  whichever  whichever  whichever
is lower is lower is lower is lower

INDUSTRIAL PRODUCTS (defined by Thailand as Chapters 25 to 97)

6
6
3
0

0

o O O O

mmm-m-

x>20
16<x<20 16 12 8
12<x<16 12 8 B
8<x<12 8 8 B
5<x<8 5 B B
x or 5%, x or 5%,
x<b whichever  whichever 0
is lower is lower
Except
HS8703 30 24 18
(PMV)

Phasing Items in Australia’s Specific Request List

o O 01 O

12

O O O o O

© 0 o oo

O

a9 2005 | 2006 | 2007 | 2008 | 2000 | 200 |

X ¥z of X Then as per above general phasing model for industrial products
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MEAT

Phasing of Meat and Offal
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*In 2002, Australia did not export pork or goat meat to Thailand.

* Some Pork and Offal products have a current tariff rate of 42%. These lines will phase down
in the manner described for pork and offal above.

* Some Poultry lines have a current tariff rate of 42% or 60%. These lines will phase down

in the manner described for poultry above.

Beef Meat

Australian Share of the Market: 67%

Rest of the
World

New
Zealand

United
States

Australia

Thai Tariff at 1 July 2003: 51%
Thai Offer: Immediate cut to 40%,
then phase to 0% in 2020.

Australian Exports to Thailand (2002): $4.9m
(0.1% of Australia’'s global exports)
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Sheep Meat

Australian Share of the Market: 35% Thai Tariff at 1 July 2003: 32%
United Thai Offer: Cut tariff to 30% on entry into force,
States then phase to 0% in 2010.

Australia
Australian Exports to Thailand (2002): $1.3m
(0.1% of Australia’s global exports)

New
Zealand

Offal
Australian Share of the Market: 16% Thai Tariff at 1 July 2003: 33%, 42%
Thai Offer: Cut tariff to 30% on entry into force,
Rest of the .
World Australia then phase to 0% in 2020.
New
Zealand

Australian Exports to Thailand (2002): $0.9m
(0.4% of Australia’s global exports)

Canada \

Belgium
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SEAFOOD

Phasing of Seafood

35
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* Plaice, Coalfish and Dogfish will phase down in the same manner as Abalone.

* Mackerel will phase down in the same manner as Prawns and Shrimps.

Frozen Shrimps and Prawns

Australian Share of the Market: 2.3% Thai Tariff at 1 July 2003: 5%
Thai Offer: Hold tariff at 5% until 2010,
then phase to 0% in 2015.

Argentina

Rest of the China

World
Australian Exports to Thailand (2002): $8.8m

Australi
ustralia (4% of Australia’s global exports)

I India

Greenland  Bangladesh

Canned Fish
Australian Share of the Market: 0.3% Thai Tariff at 1 July 2003; 10%, 20% and 30%
Thai Offer: Immediate elimination.
Canada
Rest of the

Australian Exports to Thailand (2002): $0.08m
(1.9% of Australia’'s global exports)

World
Japan

Malaysia United
States

Agricultural Products . 15



DAIRY

35

Phasing of Dairy Products

30

25

Milk/Cream/Skim Milk Powder
Liquid Yoghurt/Blue Veined Cheese

— — — Infant Formula
- — Butter/Cheese

\\\
~\\

\
\
\
\

0

-
\\

Tariff at 2006 2008 2010 2012 2014

1/7/2003

2016 2018 2020 2022 2024

* Tariff rate reductions for milk and cream are on in-quota tariffs.

*In 2002, Australia did not export yoghurt to Thailand.

Milk and cream

Australian Share of the Market: <0.1%

Rest of the
World

France

Butter
Australian Share of the Market: <0.1%
Rest of the
France World
New
Zealand

Denmark

16 . Agricultural Products

Thai Tariff at 1 July 2003: 20% in quota,

41% out of quota

Thai Offer: Immediate additional quota of 120
tonnes, expanded by 17% at five-yearly intervals
until 2025, when all tariffs and quotas will be
eliminated.

Australian Exports to Thailand (2002); $1.1m
(1.1% of Australia’s global exports)

Thai Tariff at 1 July 2003: 33%
Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2020.

Australian Exports to Thailand (2002): $0.001m
(<0.1% of Australia’'s global exports)



Skim Milk Powder

Australian Share of the Market: 29%

Rest of the
World

Australia

Ne~w||||| o
Zealand
Cheese

Australian Share of the Market: 35.9%

Rest of the
World

Switzerland
New
Zealand IIII

Australia

Denmark

United
States

Thai Tariff at 1 July 2003: 20% in-quota,

216% out of quota

Thai Offer: Immediate additional quota of 2,200
tonnes, expanded by 17% at five-yearly intervals
until 2025, when all tariffs and quotas will be
eliminated.

Australian Exports to Thailand (2002); $64.7m
(10.7% of Australia’s global exports)

Thai Tariff at 1 July 2003: 30%, 33%

Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2020. For blue veined
cheese, the tariff will be cut to 24% on entry into
force, then phased to 0% in 2010.

Australian Exports to Thailand (2002): $4.5m
(0.5% of Australia’s global exports)

Agricultural Products . 17



Phasing of Processed Vegetables

35

30

25

20

Tariff Rate

15

----- Processed Sweet Corn/Processed Mixed
Vegetables

— — —Processed Potato

—— Other Processed Vegetables

10

* Tariff rate reductions for Potato (Not Seed Potato) are in-quota tariffs.

Phasing of Fresh Vegetables and Pulses

45

40

30

Potato (Not Seed Potato)

— — — Onions/Shallots/Garlic
----- Chick peas/Broad beans/Horse beans

Tariff Rate

— - - — Other Fresh Vegetables
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Fresh Potatoes (Not Seed Potatoes)

Australian Share of the Market: 35.9%

Rest of the
World .
Switzerland Australia
New
Zealend III Denmark
United
States

Fresh Carrots and Turnips

Australian Share of the Market: 33.7%

Rest of the
World

Netherlands

N

Processed Potatoes
Australian Share of the Market: 57.5%

Australia

Laos

Rest of the
World
New
Zealand
Australia
China
Dried Pulses

Australian Share of the Market: 37.9%

Rest of the
World

Australia

United
States

Belgium

Thai Tariff at 1 July 2003: 27% in quota,

125% out of quota

Thai Offer; Additional quota will be immediately
granted, which will expand yearly until 2020,
when all tariffs and quotas will be eliminated.

Australian Exports to Thailand (2002): $1.9m
(8.9% of Australia’s global exports)

Thai Tariff at 1 July 2003: 42%
Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $3.3m
(7% of Australia’s global exports)

Thai Tariff at 1 July 2003: 30%
Thai Offer: Phase tariff to zero in 2015.

Australian Exports to Thailand (2002): $0.65m
(568.7% of Australia’s global exports)

Thai Tariff at 1 July 2003: 33, 42%

Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2010. For chickpeas,
immediate elimination of the tariff.

Australian Exports to Thailand (2002): $0.4m
(0.1% of Australia’s global exports)
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Phasing of Fresh and Dried Fruit

45

40\

o\

30

25

Tariff Rate

20

15

10

— — — Oranges/Pears/Qunices/Kiwifruit

Bananas/Dates/Figs/Pineapples/Avocadoes/G
uavas/Mangoes/Mangosteen/Grapefruits/Lem
ons/Limes/Melons/Pawpaws/Apricots/Gooseb
erries/Cranberries

— - - —Mandarins/Fresh Grapes

Cherries/Plums/Other Berries

Apples

* From 2005, Cherries, Plums and Berries follow the same phase out pattern as Oranges.

Phasing of Processed Fruit

35

30

25

20

Tariff Rate

Processed Pineapple
Other Processed Fruit/Fruit Juice

Tariff at
1/7/2003

2005

20 . Agricultural Products

2006 2007 2008 2009

2010



Fresh or Dried Mandarins

Australian Share of the Market: 3.7%

Rest of the
World

Canada

China

United
States

UK

Fresh Grapes
Australian Share of the Market: 23.4%

Rest of the

World
Australia

Sth Africa

United States

Fresh Cherries

Australian Share of the Market: 40.2%

Rest of the
World

Australia

United
States

Thai Tariff at 1 July 2003: 42%
Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2015.

Australian Exports to Thailand (2002): $0.5m
(1.1% of Australia’s global exports)

Thai Tariff at 1 July 2003: 33%
Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2015.

Australian Exports to Thailand (2002): $6m
(3.7% of Australia’s global exports)

Thai Tariff at 1 July 2003: 42%
Thai Offer: Cut tariff to 30% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $0.5m
(4.3% of Australia’s global exports)
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Processed Pears

Australian Share of the Market: 10%

Rest of the Australi
World ustralia

Chile

United
States

Processed Peaches

Australian Share of the Market: 1%

Rest of the
World

Spain

China ‘

Greece

Fruit Juice

Australian Share of the Market: 3.7%

Rest of the United
World States

Singapore

Brazil II

China  Taiwan

22 . Agricultural Products

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut tariff to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002); $0.4m
(1.4% of Australia’s global exports)

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut tariff to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002); $0.3m
(1.4% of Australia’s global exports)

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut tariff to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002); $2.6m
(2.6% of Australia’s global exports)



GRAINS AND RELATED PRODUCTS

Phasing of Grain Related Products

35

20 Tl

Ny
\ N
i N,
N
25 \ .

: ~
\ .
) N
\‘ AN R
20

Tariff Rate

\ R Wheat Flour
N * — - - —Unroasted Malt
\‘ — - —-Wheat Starch
15 A - ——Wheat Gluten
A N
\ N
A \\
\ AN
f N
\ S
\ \\\
5 S
.
~ .
\\
N
Tariff at 1/7/2003 2005 2006 2008 2009 2010

* The current tariff rate quoted for unroasted malt is an ad valorem equivalent.

* The tariffs on most grains will be eliminated immediately upon entry into force of the agreement.

Wheat
Australian Share of the Market: 33.7%
Rest of the
World

Australia

United
States
Canada
Millet
Australian Share of the Market: 17.3%
Rest of the
United World Australia

States

China

Thai Tariff at 1 July 2003: ad valorem
equivalent of 12-20%
Thai Offer: Immediate elimination.

Thai Tariff at 1 July 2003: 2.75 Baht/kg
Thai Offer: Cut to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $0.4m
(7.2% of Australia’s global exports)
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Wheat Flour

Australian Share of the Market: 18.8%

Rest of the
World Australia
Singapore
II Japan
Malaysia

Wheat Starch

Australian Share of the Market: 56.6%

Rest of the
World

Netherlands

Australia

France

Wheat Gluten

Australian Share of the Market: 3.2%

Rest of the  Poland

World

Germany
France

Netherlands

Australia

Unroasted Malt

Australian Share of the Market: 32%

Rest of the
World

Australia

Belgium

o

Germany

24 . Agricultural Products

Thai Tariff at 1 July 2003: ad valorem
equivalent of 32.6%

Thai Offer: Cut to 30% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $5.1m
(6.4% of Australia’'s global exports)

Thai Tariff at 1 July 2003: ad valorem
equivalent of 31%

Thai Offer: Cut to 30% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $1.9m
(11.4% of Australia’s global exports)

Thai Tariff at 1 July 2003: ad valorem
equivalent of 31%
Thai Offer: Immediate elimination.

Australian Exports to Thailand (2002): $1m
(1.4% of Australia’s global exports)

Thai Tariff at 1 July 2003: 2.75 Baht/kg
Thai Offer: Immediate elimination.

Australian Exports to Thailand (2002); $26.9m
(10.8% of Australia’s global exports)



OILSEEDS

Phasing of Oilseeds

45
40
35
~.
~.
30 —===—
° — - - —Caster Oil Seeds
§ 25 — - — -Edible Sunflower Seeds/Edible Ground Nuts
€N Edible Soya Beans
E 20 — — — Other Seeds
— Edible Sesamun Seeds
15
10
5 =
~.
0

Tariff at 2005 2006 2007 2008 2009 2010
1/7/2003

* Soya bean seeds (not edible) have a current tariff of 36% which will be eliminated upon entry
into force of the Agreement.

Sunflower Seeds

Australian Share of the Market: 35.8% Thai Tariff at 1 July 2003: Edible: 33%;
Not Edible: 30.5%
Re\f\}o"r{dthe Thai Offer: Edible: Cut to 30% on entry

into force, then phase to 0% in 2010.
Not Edible: Cut to 30% on entry into force,
then phase to 0% in 2010.

Australia

China ~IIIIII |

Australian Exports to Thailand (2002): $0.9m
(13.8% of Australia’s global exports)

United
States
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PROCESSED FLOUR PRODUCTS

Phasing of Processed Flour Products

35

30
\
25 e
.\
| \
20

Crispbread

Tariff Rate

----- Sweet Biscuits/Waffles/Wafers

Uncooked Pasta Containing Eggs/Stuffed
Pasta/Couscous/Bulgur
Wheat/Gingerbread/Rusks

Tariff at
1/7/2003

2005 2006 2007 2008

Mixes and Doughs

Australian Share of the Market: 5.3%

Australia

Germany

Japan
Rest of the
World
United
States

Bakery Products

Australian Share of the Market: 1.1%

China

Indonesia

Rest of the
World

Italy

Malaysia

26 . Agricultural Products

2009 2010

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $0.2m
(0.7% of Australia’s global exports)

Thai Tariff at 1 July 2003: 25.7%, 30%

Thai Offer: Cut to 249% on entry into force, then
phase to 0% in 2010. For crispbread, immediate
elimination.

Australian Exports to Thailand (2002); $2.1m
(1.9% of Australia’s global exports)



Cereal Products

Australian Share of the Market: 1.5%

Rest of the
World China

United
States

II Malaysia

Philippines

Thai Tariff at 1 July 2003: 25.7%, 30%
Thai Offer: Generally cut to 24% on entry
into force, then phase to 0% in 2010.

Australian Exports to Thailand (2002): $0.8m
(2% of Australia’s global exports)
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SUGAR AND SUGAR CONFECTIONERY

Phasing of Sugar and Sugar Confectionery

70

-T TN
\\
60 N
~ ~
S ~
~
50 ~
\\
~
N
° 40 S — - — - Lactose/Lactose Syrup
&‘5 AN Maple Sugar/Maple Syrup
& > — — —Raw Sugar
E O~ T Other Sugars
. ~ — - - — Sugar Confectionery
\‘ \\
N, AN
20 — < N
COON T Ny \\
N S N
10 <
N \\
.. N
\‘ N ~
0 = T T T T T
. \{‘96‘-’ ()90‘3 (1966 {96\ q/@‘?’ (19@ 'L\Q r),Q\\ q/\'l' q/\b‘ (19\"3 ‘L@ q?(\ (‘9\% (19»3 ’L&Q
(\'Z}\\
<&
Raw Sugar
Australian Share of the Market: 0% Thai Tariff at 1 July 2003: 65% in quota, 94%
out of quota
UK Thai Offer: Immediate additional quota, which
Belgium . . .
9 will expand annually by 10%, until tariff and
Restofthe | quota free access in 2020.

World

Sugar Confectionery

Australian Share of the Market: 0.2%

Rest of the
World UK

p

III II Indonesia

China

Malaysia

28 . Agricultural Products

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 24% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002): $0.3m
(0.3% of Australia’s global exports)



MISCELLANEOUS PROCESSED FOOD

Chocolate
Australian Share of the Market: 17.9%

UK Australia

Rest of the
World

Malaysia

II United
States

Belgium Switzerland

Germany

Italy

Margarine

Australian Share of the Market: 25%

Rest of the
World

Australia q

Japan

Norway

Sauces

Australian Share of the Market: 1.9%

Rest of the

World Japan

United II

States Singapore

Thai Tariff; ad valorem equivalent of 10%
Thai Offer: Immediate elimination.

Australian exports to Thailand (2002): A$4.9m
(22.5% of Australia’s global exports)

Thai Tariff; ad valorem equivalent of 30%
Thai Offer: Cut to 24% on entry into force,
then phase to 0% in 2010.

Australian exports to Thailand (2002): A$0.4m
(0.6% of Australia’s global exports)

Thai Tariff: 30%
Thai Offer: Immediate elimination.

Australian exports to Thailand (2002): A$0.2m
(0.2% of Australia’'s global exports)

Agricultural Products . 29



ALCOHOL

70

Phasing of Alcoholic Beverages

60
A
50 :

%
W\
40 .

— - - —Beer/Most Spirits

----- Sparkling Wine/Gin

and Cordials

Wine With an Absolute Alcohol Content Not
Exceeding 23%/W hisky/Rum/Vodka/Liquers

9 Y
© .
£ \
= A
&
= 30
N
N
20 -
\~
.
10 A
\«
N
N
0 T T T
& H g QA S &) Q N &) » )
N N \) Q N \) N N N N N
\«(9 LS S S S S S o P
o
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Australian Share of the Market: 22%

Australia

France
Italy

Rest of the
World
Spirits
Australian Share of the Market: 3.7%
Rest of the
World
Australia

France

____f

Netherlands

30 . Agricultural Products

Thai Tariff at 1 July 2003 54.6% to 60%
Thai Offer: Cut to 40% on entry into force,
then phase to 0% in 2015.

Australian Exports to Thailand (2002): $4m
(0.2% of Australia’'s global exports)

Thai Tariff at 1 July 2003: 54.6%, 60%
Thai Offer: Cut to 30% on entry into force,
then phase to 0% in 2010.

Australian Exports to Thailand (2002); $9.6m
(16.7% of Australia’s global exports)



OTHER

Hides and Skins

Australian Share of the Market: 12%

Argentina

United
States

Rest of the

World
China

Sth Korea

Australia
India ltaly

Pet Food

Australian Share of the Market: 55.9%

Rest of the
World

United

States Australia

Thai Tariff; 0%, 5%, 10%
Thai Offer: Immediate elimination.

Australian exports to Thailand (2002): A$16m
(1.3% of Australia’s global exports)

Thai Tariff at 1 July 2003: 9.1%
Thai Offer: Cut to 6% on entry into force,
then phase to 0% in 2009.

Australian Exports to Thailand (2002): $12.3m
(3.3% of Australia’s global exports)
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Raw Materials
|E.. = Ini.

Raw Materials . 33



34 . Raw Materials



SALT, EARTH AND STONE AND CEMENT

Phasing of Salt, Earth and Stone and Cement

25

20

o

Tariff Rate
s

o

— — — Salt/Gypsum/Cement Clinkers/White Cement

----- Chalk/Mica/Plaster used in Dentistry

Crude or Roughly Trimmed Stone
— - —-Cut Stone

— - - — Sulphur/Graphite/Sands/Quartz/Clay/Slate/Cru
shed Stone/

S— - S

0 — T T T T T
Tariff at 2005 2006 2007 2008 2009 2010
1/7/2003

* Aluminous cement, with a current tariff of 10%, will have its tariff eliminated upon entry into force of the Agreement.

Silica Sands and Quartz Sands

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

Salt
Thai Tariff at 1 July 2003: 10%

Thai Offer: Cut to 8% on entry into force, then phase to 0% in 2009,
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ORES, SLAG AND ASH

All Ores, Slag and Ash tariff lines have a current tariff of 1%, which will be
eliminated upon entry into force of the Agreement.

Zinc Ores and Concentrates

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

Tin Ores and Concentrates

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

lron Ores and Concentrates

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.
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MINERAL FUELS, MINERAL OILS AND PRODUCTS
OF THEIR DISTILLATION, BITUMINOUS SUBSTANCES

AND MINERAL WAXES

Phasing of Mineral Fuels, Oils and Waxes and Related Products

25

20

— - - —Bituminous Mixtures

(&)

Tariff Rate

— — — Coal/Petroleum Oils/Gasoline/Petroleum
Gases/Bitumen and Asphalt/Related Products

Certain Waste Oils/Certain Heavy Fuel
Oils/Certain Light Oils

----- Petroleum Jelly/Paraffin Wax

o

Tariff at 1/7/2003 2005

Crude Petroleum Oils

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

2006 2007

Light Oils and Preparations containing
by weight 70% or more Petroleum Qils

Thai Tariff at 1 July 2003: 20%
Thai Offer: Immediate Elimination.

Coal

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.
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Chemicals and
their Derivatives

Chemicals and their Derivatives . 39



40 . Chemicals and their Derivatives



INORGANIC CHEMICALS, COMPOUNDS OF PRECIOUS
METALS, RARE-EARTH METALS, RADIOACTIVE ELEMENTS

OR ISOTOPES

Phasing of Inorganic Chemicals, Compounds of Precious Metals, Rare-Earth Metals, Radioactive
Elements or Isotopes

Tariff Rate
w

L\

Carbon/Nitrogen/Oxygen/Acids/Zinc
Oxide/Sodium Chloride/Nitrites/Nitrates
Flourine/Chlorine/Bromine/lodine/Hydrogen/Ra
re Gases/Alkali Metals/Metal Oxides/Other

[

Tariff at 1/7/2003 2005

Aluminium Hydroxide

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

2006

2007

Sodium Cyanide and Sodium Cyanide Oxides

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.

Zinc Oxide

Thai Tariff at 1 July 2003: 5%
Thai Offer: Immediate Elimination.
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ORGANIC CHEMICALS

The tariff on the majority of organic chemicals is currently 1%, and will be eliminated

upon entry into force of the Agreement. Most of the remainder currently have a tariff of

5%, which will either be eliminated immediately or phased to zero in 2008. A small number
of lines already have a tariff rate of zero.

Provitamins and Vitamins
Thai Tariff at 1 July 2003: 1%

Thai Offer: Immediate Elimination.
Citric Acid

Thai Tariff at 1 July 2003: 5%
Thai Offer: Immediate Elimination.
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PHARMACEUTICAL PRODUCTS

Tariff Rate

30

25

20

Phasing of Pharmaceutical Products

— - - —Other

----- Gel Preparations

Human or animal substances prepared for
therapeutic use

— - — -Medicaments for retail sale, containing
antibiotics other than penicillin

Tariff at 2005 2006 2007 2008 2009

1/7/2003

* Antimalarials, anti-AIDS drugs and Desferals have a current tariff of 0%.

Medicaments for Retail Sale, containing Antibiotics
Other Than Penicillin

Thai Tariff at 1 July 2003: 10%
Thai Offer: Cut to 5% on entry into force, then phase to 0% in 2007 .

First Aid Boxes and Kits

Thai Tariff at 1 July 2003: 10%
Thai Offer: Cut to 8% on entry into force, then phase to 0% in 2009.
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FERTILISERS

Phasing of Fertilisers

Tariff Rate
[=>]

— Ammonium Sulfate/Ammonium Nitrate

Tariff at 1/7/2003 2005

2006

2007

* Animal or Vegetable Fertilisers and Fertilisers Made by the Mixing or Chemical Treating of Animal or Vegetable

Products currently have a tariff of zero.

Diammonium Phosphate

Thai Tariff at 1 July 2003: 5%
Thai Offer: Immediate elimination.

44 . Chemicals and their Derivatives




COLOURING AGENTS

Phasing of Colouring Agents

25

20

o

Tariff Rate
7

o

— - — -Disperse dyes/Acid dyes/Direct dyes/Reactive
dyes/Enamels and Glazes

— Pigment dyes

— - - —Paints/Varnishes/Pigments

----- Basic dyes/Vat dyes/Brightening agents

— — —Other

1/7/12003

Tariff at 2005 2006 2007 2008 2009 2010

Pigments and Preparations containing by weight

80% or more titanium

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate elimination.

Paint Colours in Sets
Thai Tariff at 1 July 2003: 20%

Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.
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COSMETICS AND TOILETRIES

Phasing of Cosmetics and Toiletries

35
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e 20 N — - — -Essential Oils
& . — - - — Perfumes/Skincare Products
% ~. Shaving Products/Haircare Products
15 > S Y Dental Floss
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N
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Tariff at 2005 2006 2007 2008 2009 2010
1/7/2003
Shampoo

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.

Perfumes

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.
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CLEANING PRODUCTS AND WAXES

Phasing of Cleaning Products and Waxes

25
20
.
N
N
N — - —-Oil or Grease/Dental Wax
15 N
% E S PR Avrtificial Waxes
14 .
£ N . -
= . Anionic Surface Agents/Cationic Surface
S N
- .. Agents
10 > < — - - —Soap/Polishes and Creams/Candles
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Tariff at 2005 2006 2007 2008 2009 2010

1/7/12003

Leather Polish

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.

Candles

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.
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STARCHES, GLUES AND ENZYMES

Phasing of Starches, Glues and Enzymes

25
20
Casein/Milk Albumin/Modified

15 Starches/Enzymes
% — - - —Egg Albumin
14
% — - — -Peptones/Rennet
S

N Glues
N
\
\
\
\

Thai Tariff at 1 July 2003: 20%
Thai Offer: Immediate Elimination.

Modified Starches

Thai Tariff at 1 July 2003: 10%
Thai Offer: Immediate Elimination.
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EXPLOSIVES AND MATCHES

Phasing of Explosives and Matches

25
20
N [ .
° Propellant Powders
k]
4
% Prepared Explosives/Safety
ud Fuses/Fireworks/Matches/Cigarette Lighter
Refills
10
5
0 T T T T T T
Tariff at 2005 2006 2007 2008 2009 2010
1/7/2003

Cigarette Lighter Refills

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.

Fireworks

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.
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PHOTOGRAPHIC AND CINEMATOGRAPHIC GOODS

Phasing of Photographic and Cinematographic Goods

25
20
vl i vk [+ X-Ray Film
Q
ks
14
% ——Film Rolls (not for Medical Use or
i Photoengraving)/Instant Print Film/Chemical
10 Preparations
5
0

2006 2007

Chemical Preparations

Thai Tariff at 1 July 2003: 20%
Thai Offer: Immediate Elimination.
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MISCELLANEOUS CHEMICAL PRODUCTS

Phasing of Miscellaneous Chemical Products

25

20

3

Tariff Rate

o

— - - —Wood Tar/Industrial Fatty Acids

Insecticides, Fungicides and Herbicides Put
Up in Aerosol Cans/Hydraulic Brake Fluid

Finishing Agents/Anti-Knock
Preparations/Paint Remover/Anti-Freeze/Other

Tariff at 1/7/2003 2005

2006

2007

* The tariff on Insecticides, Fungicides and Herbicides Put Up in Aerosol Cans at 1 July 2003 was zero.

Insecticides
Thai Tariff at 1 July 2003: 20%

Thai Offer: Immediate Elimination.

Ester Gums
Thai Tariff at 1 July 2003: 5%

Thai Offer: Immediate Elimination.
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Phasing of Plastics
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< Phasing of Plastic Articles
35
30
----- Tubes, Pipes and Hoses
25
— - - — Office Supplies/Garments Except for
Protection from Chemical Substances,
e 20 Radiation or Fire
) — - — -Flat Shapes of Certain Plastics
& 1
&
= 15 1 N — — — Articles of Apparel and Clothing Accessories
N\ - - — — — —
1 Y
\
10 T Most Other Products (except for the
\\ Manufacture of Telephonic or Electric Wire)
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Thai Tariff at 1 July 2003: 30%

Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.

Thai Tariff at 1 July 2003: 30%

Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.
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RUBBER AND ARTICLES OF RUBBER

Phasing of Rubber and Rubber Articles

35
30
— - — -Latex/Waste, Parings and Scrap/Compounded
Rubber/Aircraft Tyres/Used Tyres
25
— - - —Most types of Synthetic Rubber
e 20 )
® Vulcanised Rubber Thread/Rubber Tubes,
z Pipes and Hoses/Conveyer Belts/Washers
=
©
F 15 - ) .
F S R Bus or Lorry Pneumatic Tyres (excluding
\\\.\ Wheels of a Width Exceeding 20
N .. Inches)/Motorcycle Tyres/Retreaded
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Tariff at 2005 2006 2007 2008 2009

1/7/2003

Surgical Gloves
Thai Tariff at 1 July 2003: 30%

Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.

Motorcycle Tyres
Thai Tariff at 1 July 2003: 30%

Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.
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Products of

Plant Material
T

i
-
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56 . Products of Plant Material



WOOD AND ARTICLES OF WOOD

Phasing of Wood and Articles of Wood

25

20

Tariff Rate
7

~—_ B \

N

0 : : : — . .
Tariff at 2005 2006 2007 2008 2009
1/7/2003

Wooden Clothes Hangers
Thai Tariff at 1 July 2003: 20%

2010

— — — Fuel Wood/Wood in the Rough/Pickets and
Stakes/Railway Sleepers

— - —-Wood Sawn or Chipped Lengthways

Veneer Sheets and Sheets for
Plywood/Densified Wood

----- Builder's Joinery/Tablewear and Kitchenwear

— - - —Wood Continuously Shaped on Any
Edge/Particle
Board/Fibreboard/Plywood/Frames/Cases,
Boxes and the Like/Casks, Barrels and the
Like/Tool Handles, Broom Handles and the
Like/Cutlery Cases, Jewellery Cases and the
Like; Statutettes/Clothes Hangers

Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.

Windows, French Windows and their Frames

Thai Tariff at 1 July 2003: 20%
Thai Offer: Immediate Elimination.
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CORK AND ARTICLES OF CORK

Phasing of Cork and Articles of Cork

25

20

o

— Articles of Natural Cork

— — —Raw Natural Cork

— - - —Natural Cork in Rectangular Blocks
----- Agglomerated Cork

Tariff Rate

o

N

0 it ELY ‘ ‘ ‘ ‘ ‘
Tariff at 2005 2006 2007 2008 2009 2010
1172003

Corks and Stoppers

Thai Tariff at 1 July 2003: 20%

Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.
PRODUCTS OF STRAW

All Products of Straw tariff lines have a current ad valorem tariff equivalent of 30%,
which will be cut to 20% upon entry into force of the Agreement, and then phased
to zero in 2010.

Mats, Matting and Screens of Vegetable Materials

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 20% on entry into force, then phase to 0% in 2010.

PULP OF WOOD; RECOVERED PAPER AND PAPERBOARD

All Pulp of Wood; Recovered Paper and Paperboard tariff lines have a current tariff of
1%, which will eliminated upon entry into force of the Agreement.

Cotton Linters Pulp

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination.
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Recovered Paper or Paperboard

Thai Tariff at 1 July 2003: 1%
Thai Offer: Immediate Elimination

PAPER AND PAPERBOARD; ARTICLES OF PAPER PULP,
PAPER OR PAPERBOARD

Phasing of Paper and Paperboard; Articles of Paper Pulp, Paper and Paperboard

35

— - — -Newsprint

30

\

‘\‘ — — — Uncoated Paper and Paperboard/Toilet or
25 N Facial Tissue/Uncoated Kraft
\ \

Paper/Corrugated or Coated Paper and
Paperboard/Filter Blocks/Bobbins and
Spools/Filter Paper

. N Greaseproof Papers/Composite Paper and
=l ~ .
~
~

N
o

Paperboard/Carbon Paper/Self-adhesive
Paper/Articles of Apparel/Storage Boxes

Tariff Rate

— - - — Cigarette Paper/Wallpaper/Floor Coverings on
a Base of Paper/Carbon
Paper/Envelopes/Sacks and
Bags/Folders/Plates, Cups and the Like
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Toilet Paper, Towels and Tissues
Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 15% on entry into force, then phase to 0% in 2010.

Australian Exports to Thailand (2002): $1.5m
Australian Exports to the World (2002): $91.9m

Packing Containers and Labels

Thai Tariff at 1 July 2003: 30%
Thai Offer: Cut to 15% on entry into force, then phase to 0% in 2010.

Australian Exports to Thailand (2002): $1.5m
Australian Exports to the World (2002): $37.4m
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PRODUCTS OF THE PRINTING INDUSTRY

Phasing of Printed Materials

25
20 X I — - — - Printed Books, Brochures and Leaflets in Thai
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15 g T Week/Children's Picture, Drawing or Colouring
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\. ----- Postcards/Pictures, Designs and Photographs
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* Printed Books, Brochures and Leaflets that are not in Thai have a tariff rate of zero.

Calendars

Thai Tariff at 1 July 2003: 20%
Thai Offer: Cut to 16% on entry into force, then phase to 0% in 2010.

Postcards

Thai Tariff at 1 July 2003: 20%
Thai Offer: Immediate Elimination.
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